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BILJIUB CBITOBOI ®IHAHCOBOI KPU3H
HA PO3BUTOK IT-IHIYCTPII

Cmammro npucesuero ceimositl 1T-indycmpii. Poseasuymo s3navenus ma éaue IT na 0i-
anvHicms cyvachux Komnauiu. Ilpoananizoeano cywacnuti cman possumiy IT-indycmpii ma
61ue Ha Hei ceimoe6oi pinanco60i Kpuzu, Ha6e0eHO NPOSHO3U MINCHAPOOHUX AHANIMUUHUX KOM-
naniti cmocosro punxy IT (8 dokpuzosuli, Kpuzo8uli ma RiCAAKpU308Ull nepioou) Ha npeomem
ix eionosionocmi axmuunum nokasuuxam. Ilpoananizoeano enaué HacAiokié ceimosoi ¢hi-
HaHncoeol kpusu Ha IT-6r0dxucemu xomnaniti. Cihopmyavosarno nponosuuii w000 3acmocysanHs
IT-ayoumy sk 00Hoeo 3 nepedosux cyuachux 3acobie onmumizayii ineecmuuiii ¢ 1T ma nideu-
weHHs echeKkmugHoCcmi ix 3acmocy8auHsl.

Cmamos noceswena mupogoi UT-undycmpuu. Paccmompenol 3uauenue u eausnue UT
Ha desmenvHOCMb co8peMeHHbIX Komnanuil. [Ipoanaruzuposano coepemennoe cocmostue pas-
eumuss UT-undycmpuu u earusinue Ha Hee MUP0OB0O2O (DUHAHCOB020 Kpu3iuca, npueedeHsl npo-
2HO3bl MeJCOYHapOOHbIX AHAAUMU4ecKUX Komnanutl omuocumensvho poinka UT (6 dokpusuc-
HbLi, KPUBUCHBLI U NOCAEKPUSUCHBIL Nepuodbl) HA npedmMem Ux COOmeemcmeus QaKmuuecKum
nokazamenam. Ilpoanasuszupogano eausiHue nOCAe0CMEUN MUPOB02O (PUHAHCOB020 KPUBUCA HA
HUT-6100xncemvt komnanui. Cihopmyauposansl npednodxcerus no npumenenuro UT-ayouma xakx
00H020 U3 nepedosblx cO8PeMeHHbIX cpedcme onmumusayuu ungecmuyuti ¢ UT u nosviuenus
aghpexmueHocmu ux npuMeHeHus.

The article is devoted to the world IT-industry. It considers IT importance and its influence
on company activities in contemporary environment. The contemporary condition of IT-industry
and the affect of the World financial crisis are considered. It also studies the International
analytic companies’ prognoses as to the IT market (before the crisis, during the crisis, and
after the crisis periods) in accordance with their actual indexes. It analyses the influence of the
world financial crisis consequences on IT- budgets of companies, as well as offers the ways of
using IT-audit as one of the front-rank contemporary ways of attracting investments in IT and
increasing their efficiency.

IT-indycmpis, céimoea ¢hinancosa kpusa, onmumizauis ineecmuuii

HI/IHi iHpopMaliitHi TexHoJorii (IT) B ycix cepax XKUTTEMISIIBHOCTI cTa-
JIM TUM JIXKEpeJOM €KOHOMil pecypciB, Bili SIKOTO MPOCTO HEMOXJIMUBO
BiAIMOBUTHUCH (i3 pallioHaIbHOI TOUKHU 30py). Taki iHcTpyMeHTH IT, gk aaropur-
Mi3allisi, aBTOMaTM3allisl, AenepcoHidikallisgd 3HaHb TOIIO € OJHUMM 3 0a30BUX
JUIA TiABUIIEHHA e(EeKTUBHOCTI Gi3Hecy i 3HMXKEHHS HOro BUTpaTHOCTi. IpyH-
TYIOUMCh HAa HMX Ta PsAi iHIIWX iHCTPYMEHTIB ONTMMIi3alil JIOAChKOI IIpali, iH-
dopmaliiiHi TeXHOJOTii € HalicydacHIIIMMU 3aco0aMM YIOCKOHaJeHHsI Oi3Hecy.
Anxe OylIb-SIKMI alTOPUTM UM aBTOMaTHU3allil0 TEOPETUYHO MOXHA YAO0CKOHAJIO-
BaTu HeobMmexeHo. Ile mpaBuao € crnpaBelIMBUM He JMIlIEe IS TEeXHOJOTiUHUX
BUPOOHUYMX TPOLIECiB, a W M BCiX aCIEKTiB AiSIIbHOCTI MiANPUEMCTB 6€3 BU-
HATKy. CaMe TOMY HMHi MU MOXEMO CIIOCTEpiraTH 3aCTOCYBaHHS iH(popMalliii-
HUX TEXHOJIOTii MPakKTUYHO B OyIb-sIKiii cepi OiSAbHOCTI, He3aJeXHO BiJ TOTO
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BUPOOHMLTBO Lie, TOPTiBJsI UM HaLaHHS TOCJIyT. Ha choroaHi neHb BOHM € Haii-
e(heKTUBHIIINM pyLmeM PO3BUTKY KOMIIaHiii, 1110 AifOTh Y MeXax eMepIKeHTHUX
€KOHOMIiYHUX MOJIEeJeH.

B ymoBax ekoHoMiuHOi HecTtabinbHOCTI came IT mMoXyThb 3abGe3reunTu Hafdiii-
HUI KOHTpPOJIb JisVIbHOCTI KOMMaHil Ta KOH(iAeHLilHICTb ii cTpaTeriuHoi iHdop-
Mallii, YOoro He BapTO OYiKyBaTW BiJ HallMaHUX MpalLliBHUKIB. ¥ cydacHOMY Oi3Hec-
cepeJoBUILI, 32 e(DEKTUBHOTO 3aCTOCYBaHHS, BOHU € Oe33arepeyHuM KPUTEPIEM po3-
BUTKY KOMIIaHii Ta 3M00yTTsI HUMM KOHKYpeHTHUX TiepeBar. Came Tomy IT-iHaycTpiro
ChOTOJHI OLTBIIICTh EKCIEPTIB Y CBiTi HA3MBAIOTh HAWMEPCHEKTUBHIIION i TAKOI0, 1110
Ma€ HaWBUILI TEMMNU PO3BUTKY.

MeTol0 CTaTTi € aHali3 cydacHOro craHy po3BuTKy IT-iHaycTpii B yMOBax CBi-
TOBOi (DiHAHCOBOI KpU3H, MOPiBHSIHHS MPOTHO3iB MixXKHAPOJAHUX aHATITUYHUX KOMIIa-
Hili 3 (paKTUUHUMU TTOKa3HUMKAMU PO3BUTKY Tally3i, OlLiHKA BIUIMBY HACJiAKiB Kpu-
31 Ha IT-Oro0mKkeTr KOMIIaHil, a TaKoX OOIPYHTYBaHHSI HEOOXiTHOCTI 3aCTOCYBaHHS
IT-aynuty siK ogHOTO 3 MepeJoBUX CydacHUX 3ac00iB onTumizallii iHBectuiiii B IT Ta
OigBUILEHHS e(PEKTUBHOCTI IX 3aCTOCYBaHHSI.

Hwuni komm’rorepu, pobororexHika, Internet, iHdopMmaliliHi (KopropaTuB-
Hi) cUCTeMU, TeJeKOMYHiKallil € caMme TUMU HOBITHIMU JTOCATHEHHSIMU HayKOBOT'O
Hpor-pecy, SKi YMHATH Oe3M0oCcepeaHi BIJIMB Ha pPO3BUTOK JIOACTBA B LijioMy. L1
rany3b (IT-iHAycTpisl) po3BUBAETHCS AyXKe LIBUAKUMU TeMmraMmu. 30Kpema, 3Tif-
Ho 3 po3miupeHuM 3BiToM OOH 2004 p. Ha TeMy «P0O3MOBCIOMIXKEHHSI BUCOKUX TEX-
HOJIOTii», yacTKa HaceJeHHs 3eMJi, 1110 HiKOJU He KOPUCTYBajdach KOMII IOTEpOM
a6o MoOiTpbHMM TeneoHOM He TepeBminye 20% a6o 1 mupn miomeit [5]. Awxari-
tuku Forrester research CTBEPAXYIOTh, 110 10 KiHug 2015 p. KinbKicTh pobouunx
nepcoHanbHux koM’ otepiB (I1K) y cBiti mepeBUILNTh 2 MIPI OAMHMLD. 32 1a-
HUMMU Li€T X aHaAJiTUYHOI KOMIIaHii TIO3HAYKY B 1 MJIpZ I1K 6yno JOCSITHYTO 11ie
B 2008 p., Ha ue 3HagoOuIOoCh 27 pokiB. [ToABOEHHS 1€l KiNbKOCTI BimOyaeThCs
MEHIIIe HiX 3a 5 poKiB, CTBepIAXyloTh y Forrester. 3a iXHiMU MmigpaxyHKaMM cepe/-
Hi TEMITM 3pOCTaHHS 1IbOTO cerMeHTa B nepion 3 2003 o 2015 pp. 6ynyTh 36epira-
THUCh Ha piBHI 12%, B OCHOBHOMY 3a paXyHOK PMHKIB, 1110 pO3BUBaIOThcs: bpasu-
nii, Pocii, Inaii Ta Kurtato (3a nporno3damu Forrester 1o 2015 p. HuMu Oyne npu-
no6ano 775 maH ITK). Takox cTpiMKoMy po3BUTKY puHKy IT Oyme copustu pea-
Jlizalis Tak 3BaHUX MPOMO-MpOorpaMm y Hailbauxkydi 3—5 pokiB, siKi, Ha AyMKY aHa-
JIITUKiB, OyIyTh CIpsIMOBaHi B TeplLIy Yyepry Ha KpaiHW, 110 PO3BUBAIOTLCS. 30-
KpeMa MpOIOHYIOThCS A0 PO3POOKM TakKi iHilliaTUBU, 11O CIPUATUMYTh NOIIUPEH-
Hio IT y cBiTi:

— «Microsoft Unlimited Potential», B paMKax KOi IUIAHYETHCS PO3MOBCIOIKEH-
Hs 13 OC Windows Ta Office cepen a3ilicbkux Ta appUKaHCHKUX CTYICHTIB 32 CUM-
BOJIIYHY TIIaTy — 3 IOJ.

— «AMD 50x15», o craBuTh 3a MeTy mpupict KopucrtyBauiB 1K na 50% no
2015 p.

— «One Laptop per Child», ocHoBHa MeTa mporpaMu — po3podKa HOyTOyKa Bap-
TicTio He Oinbire 100 mod.

3ramaHi BUILE iHIL[IaTUBU € JIMIlIe TIEPIIMMU KPOKaMU B HAIPSMKY KapAuHasb-
HO HOBHUX 3axofiB po3BUTKY IT-iHaycTpii. OCHOBHOIO X METOIO € MOCTYMOBE 3MEH-
LLIEHHS YaCTKM HaceJIeHHs TIJIaHEeTH, 110 He KOPUCTYIOThCS KOMIT IOTEPHOIO TEXHiIKOIO
i TenekomyHikamissmu 3 20 10 0%.

OpHak cBiToBa (piHaHCOBa Kpu3a, 1O CIiTKazna jJwoactBo y 2008 p. i goremnep
MPOAOBXYE HEraTWUBHO BILJIMBATM Ha PO3BUTOK CBiTOBOI €KOHOMiKHM, HAKJIAJIA€ CBili
BinouTok Ha po3BuTOK IT-iHaycTpii. [TopiBHSUIBHMUIT aHaTi3 TIPOTHO3iB BiTOMUX MiX-
HaponHux aHamiTMUHUX Kommadiii IDC, Gartner i Forrester research 1momo po3Bu-
TKy puHKy IT y 2008—2010 pp. 3 paKTUYHUMM MOKA3HUKAMU MOKHA MOJATU Y BU-
Al Tabauui (taéa. 1).
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Tabauusa 1
IopiBasnbHMIA anami3 (mporHo3/dakr) po3sutky IT-immyctpii 3a IDC,
Gartner Ta Forrester research
Ipornos, %
Pix [Noka3HMK 3pOCTaHHS Ide Gartner Forrester dakr
research
IT-ranysp B 1ijlOMy 6 8 6 4,5
IMocTayanbHUKU arapaTHOro 3ade3nedyeHHs 3,8 7 4 2,5
2008 | [Mocravanpauku 113 9 10 8 10,3
IMocravansHuku IT-cepsiciB 6,7 9,4 9 8,2
Mo0GinbHUI 3B’I30K Ta TeJEKOMYHiKallii 2,4 8 3 5,7
IT-ranys3p B LijIOMy 2,6 2 -10,6 -4.6
IMocTayanbHUKU arapaTHOro 3ade3nedyeHHs -3,6 4 -13 -13,9
2009 |IMocravanpauku [13 3,4 8 -8,2 -2,1
IMocrayaneHuku IT-cepBiciB 3 7 -8,6 -3,5
Mo06iabHUIA 3B’SI130K Ta TeJEKOMYHiKalIii 3,5 6 -5 -3,6
IT-ranysp B 1{iJlOMy 3 4,6 8,1
IMocTayanbHUKHU arapaTHOro 3ade3rnedyeHHs 5 1,6 8,2
2010 | [Mocravanpauku [13 2 4,9 8,2 ?
IMocrayansHuku IT-cepBiciB 3 5,6 6,8
Mo06inbHUI 3B’I30K Ta TeJEKOMYHiKallii 5 4,7 7,6

bepyuu no yBaru aHaii3, nomaHuii y Tadia. 1, Ta ogillifiHi 3BiTM KOMMaHilt CcTO-
coBHO IT-iHmycTpii, MOXHa 3pOOUTU TaKi BUCHOBKHU.

IIporHo3u cyTTeBO pi3HAThCS MixX coboro. Kpim Toro, komnaHii HeogHapa30BO
ix kopuryBanu. 3okpema, Forrester research, sika y cBoix nmporsHosax Oyja HallONTu-
MicTuuHiioro, y 2008 p. ABiui nmepemisgaia NporHo3, 3MiHUBILIM JaHi PO OYiKyBaHe
3pocTaHHs 3 9 10 6%. Y 2009 p. mporHo3 meperisaaBcs TpUYi — CIOYATKy AaHi mpo
3% cnan 6y0 ckopurosaHo 1o 7—8,5, a motim 1o 10,6% [12, 13, 14]. IDC Ta Gatner
Oyi GLIBLI MOCTITOBHUMY | KOPUTYBAJIM CBOI POTHO3H JIMILEC Y 2009 p. (Oinblie Hix
Ha MOJIOBUHY) — 3 6% 3poctanHs a0 3 i 2% sinnosigHo [3, 9].

Yci aHamiTuuHi koMnaHil nepeapikanu cran IT-punky y 2008 p., mop’sa3yiouun
ioro 3 peuecieto ekoHoMiku CIIA, o6BajioM r100ajJbHOTO PUHKY HEPYXOMOCTi, MO-
HOIIOJIEHOIO JOJIapu3alli€lo PUHKY BUCOKUX TEXHOJIOTii, a TAKOX HETaTUBHUMM 3Bi-
TaMy MiXHapoaHux O0aHKiB. HalOamxuum 10 (pakTUUHMX MOKa3HUKIB OYB MPOTHO3
IDC. IIpote Bxe y 2009 p. >xomHa 3 aHATITUIHUX KOMITIaHiii He HAOJIM3MIACh Y CBOIX
MPOrHo3ax 10 (GakKTUYHUX MOKA3HUKIB, 110 CBITYUTh MPO BiICYTHICTb Y HUX MOBHOIO
PO3YyMiHHSI peaJIbHOTO MacluTaldy KpU30BUX SIBUIL CBITOBOI €KOHOMIKH.

IlopiBHiotoun IT-Tpenau umx xommnaHiin Ha 2010 p., HaNMECMMiICTUYHIIIOW B
nporHo3ax € komiaiss IDC — ynuie 3% 3pocraHHs [2], HATOMICTh HAONTUMICTHY -
Hiwroro 3anminaetbest Forrester research — 6im3bko 9% [11]. IIpu Tomy, 1110 BCi KOM-
MaHii BiIMOBWIVCH BiJl CBOIX ITOTIEpeIHIX 3asB Mpo crazn iHgyctpii 1o 2012 p. 3o0kpe-
Mma, IDC, aka crBepmxkyBana, mo a0 2012 p. IT-iHgycTpieio Oyme BTpayeHO OJIM3HKO
300 muipa moa. [8], cbOroAHi MPOrHO3yeE LIOPIiYHE 3pOCTAHHS He HUX4e, HiX Ha 3,9%
no 2013 p. Jast mpukiamy, y ceKTopi AepXBUTpaT 3axigHoi €Bponu — ue 58 mipn
mon. y 2010 p. i, BigrmoBigHo, 68,5 Mupx mon. —y 2013 p. [7].

3a nporHozom kommnaHii IDC no kinug 2010 p. cymapHuii obcsar Butpat Ha IT
y cBiTi carHe 1,48 TpaH goi., 1o € geio MeHiue, Hix y 2008 p. — 1,5 tpiaH mon [2].
Gartner, HaToOMicTb, NporHo3ye 3,4 TpaH goa IT-Butpar y miobaibHOMY MacluTali,
I'PYHTYIOUMCHh B OCHOBHOMY Ha 37eIIeBIIaHHI aMepUKAHCHKOI BaJIOTH MPOTH PEILITH
OCHOBHUX BamioT [15].
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OCHOBHMI TpeHJ aHATITUYHUX KOMIIaHil CXOAUTbCS Ha Tomy, 1o IT-ramyss,
nouynHaroun 3 2010 p., mouHe 3pocratu. 3a pe3yabratamu 2010 p. BoHa ITOBEPHETh-
cg no piBHsA 2008, a MOTiM MPOAOBXUTH TJIAHOMipHE 3pocTaHHS. TakoX CIiJIbHOIO
€ IyMKa IIpo Te, 110 HaWyCIHIIHIIIMM Leil pik y IuiaHi po3BUTKY puHKyY IT crtaHe
st kpaid: bmokasoro Cxony — 7,7%, Adpukun — 7—12 ta JIJaTMHCHKOT AMEpUKN —
9,3%, TOOTO PUHKIB, 110 PO3BUBAIOTLCS; a TaKOX 11 3aximHoi €sporn — 11—12 1a
Kanamu — 9—10% |2, 11, 15].

AHaJIITUKKA BU3HAYAIOTh TaKi OCHOBHI HanpsIMKu po3BUTKY IT-ramysi y 2010 p.:

— mnocradyanbHuku IT-cepBiciB AuBepcUdIKYIOTbCSI B IOCIYTM MOOLIBHOIO
3B’SI3KY i OH-JIaliH mociayru. Mirpauisi 1o Tocayr oH-JIaiiH, 00yMOBJieHa MaKCUMaJlb-
HOIO 3PYYHICTIO Ta IIPOCTOTOIO It KirieHTa. OH-JIaiiH MMOCIYT HE OMOJaTKOBYIOThCS,
a 3a npuadaHHsA box-Bepcii nmporpaM goBoauThed criauyBatu [1JIB. Takox 3HauyHi
KOLUTH B 3axifHii €Bporli nepeadavyaeTbCsl BUTPATUTH HA PO3BUTOK OH-JIATHOBO1 MO-
JleJli B3aEMOJIii 3 HacCeJIEeHHSIM 3a MPOorpaMol0 aMiHiCTpaTMBHO-AEPKABHOTO yMpaB-
JiHHS (3rigHO 3 mporHo3oM IDC);

— HaiGinpwi IT-BuTpaTn OyayTh cipsiMOBaHi Ha NMpUAOaHHS i OHOBJIEHHS MTPOT-
paMHOIO i amapaTHOro 3a0e3neueHHs. Y IbOMY CeIMEHTi 30UIbIIeHHSI BUTPAT CSTHE
8,2% (3r1ﬂHo 3 mporHosoM Forrester research);

— HaMIIBUILIE IIC/sl KPU3M BiIHOBUTBCS 3pocTaHHst obesry IT-cepsicis i Te-
JIEKOMYHIKallifHUX TTOCIYT, MOPIiBHSIHO 3 amapaTHUM i MTPOrpaMHUM 3a0e3IeYeHHSIM.
IT-BuTpaT B IMX cerMeHTaX CATHYTHb PiBHS 5,6 Ta 4,7% BimMmoOBimHO (3TigHO 3 TIPO-
rHo3oM Gartner).

TakoxX pi3HATHCS MiAXOAW aHANITUKIB 10 BU3HaueHHs IT-0lomkeTy KoMmaHii,
30KpeMa:

— 3a pociimkeHHssMmu IDC, Bincotok IT-Butpar y 3araJbHOMY OIOIKETi KoMma-
Hil 3aJ1eXXuThb Bi Tranaysi, 10 SIKOi BOHA HaJeXWTh: HAWOiIbLIMi piBeHb BUTpaT Ha IT
CIToCTepiraeThcsl y OAHKIBCHKIl i iHaHCOBIH Tamy3sx (8—10%), a HaWHWKINI — y
OymiBHULTBI Ta nucTpuodyii (1—2%);

— Gartner, HaTOMiCTh, PO3[iJisiE KOMMaHil HA TPpU KJIACU: AKMUBHi NpubiuHu-
Ku HOBUx mexHonoeii — BUTpadyaoTh Ha IT Ginbime 3% 3aranpbHOTO 0OOPOTY KOMITA-
Hii, KoHcepeamopu — BUTpadaloTh MeHie 1,5% (KymyloTb JiMiiie arnpoOOoBaHi pillleH-
HST) Ta KOMITaHii «0CHO8HO20 NOMOKY» BUTpadaoTh 1,5—3%. [1pu boMy 4M OiNTBIIIOIO
€ KOMIIaHisl, TUM MEHILIMK BiICOTOK Bij 3arajibHOro ooopoTy BoHa BuTpayae Ha IT,
ctBepmxye Gartner [1, 6];

— Kommanis Forrester research, y cBoto uepry, CTBEpIXYE, 1110, 3aJ€XKHO Bif ra-
Jy3i, mignmpueMcTBa choroaHi Butpadaoth Ha IT B cepennbomy 4—15% Bin 3aranbHO-
ro o0opoTYy.

Ha nymky excneptiB y cepi I'T, ckiaaHicTb yrpaBiaiHHS, OOrpyHTYBaHHSI iHBECTH -
1Iii1 i, IK HACiMOK, OTpMMaHHS KOHKYPEHTHMX MepeBar Bia 3acrocyBaHHs IT B Tiit um iH-
111iK KOMIIaHii MoB’s13aHa 6e3MocepeHbO i3 KiJIbKICTIO KOMIT IOTEPHOI TEXHIKM Ta YMCeJIb-
Hictio i IT- TepCOHAITY [16]. 3okpeMma, mapk KoMm’'toTepiB Outbie 50 OOMHMIL Ta TEp-
conai IT- rnz[po3z[u1y oinpiie 20—25 criBpoOITHUKIB MPU3BOAUT A0 TOTO, 1110 KEPIBHUK
IT-nimpo3niny BTpayae peaJ'[I)HI/II/I KoHTponb Haxm IT- 1H(1)paCprKryp0}o 1 BXXe HE MOXe
00’€EKTUBHO Ta JOCTOBIPHO BiIOBICTM HA MUTAHHS KePiBHULITBA, MoBsa3aHi 3 IT.

OTXe, OCHOBHI MUTaHHS, SIKi HUHI MOCTaJu Tepel KepiBHULTBAMU KOMIIaHili B
YMOBaX IICISIKPU30BUX €KOHOMIYHUX TOTpsiCiHb, — «CkopouyBatu BuTpatu Ha IT,
Yy ONTUMI3yBaTH ix? I SKILO ONTHUMI3yBaTH, TO SKUM YUHOM?». 3a AOCHiIKEHHSIMU
Gartner, BxXe choromHi 61m3bpko 30% KoMmaHiil po3risgaloTh ckopodeHHs mraty 1T
gK 3aci6 ontuMizauii IT-sutpar; 40% kommaHiit ckopoTwin [T-6GlomKeTH MOPiBHIHO
3 2009 p.; 28% mmanyioth 3anummT 1T-61omket Ha piBHi 2009 p.; i muime 9% 36i1b-
v I T-610mkeTr topiBHgIHO 3 2009 p. Ha 5—10% i Buwe [1].

B yMoBax HeBM3HAY€HOCTI, 1110 BUHUKIIA, TaKi MepeaoBi 3aco0M ONMTUMI3allil Ji-
SUTBHOCTI MiANPUEMCTB, K iHXMHIpUHT/PEeiHXUHIpUHT Oi3HEC-TIpOLIeCiB, YIpaBIiH-
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HSI TOKYMEHTOOOIroM, YIpaBiHHS XUTTEBUM LIMKJIOM iH(bopMallii Ta aydum inghop-
Mmayitinux mexnoaoeii (IT-ayoum) € came TUMU iHCTPYMEHTaMU, SIKi MOXYTb AaTU BU-
YyepITHi BiIOBiAi HA MUTAHHS, 1110 MOCTAJIMU.

30erMa IT-ayaut, 3 TOMiK pellTy iHCTPYMEHTIB B apceHali aHTUKPU30BHX 3a-
XOZIiB MiAMPUEMCTB, HabyBa€ HUHI Bce OLIBIIONO 3HaYeHHs. BiH npusHayeHuii B nep-
LIy Yepry [Uist MiANPUEMCTB, SIKUM MOTPiOHO OLHNUTH eeKTHBHICTD iCHYIOUOI chcTe-
MM aBTOMaTH3allii (iHpopMaliiiHi CHCTeMH, MepeXi TOIIO), BUSIBUTA OCHOBHI PU3U-
KM Ta Ipo0jieMu i oTpuMaTy peKOMeEHAllil 100 iX YCYHEHHSI, a TAKOX ONTUMi3yBa-
TH i MakCUMaJabHO eeKTUBHO 3adisitTu HasBHi IT-pecypcu.

Ha nepiognyHicTh MOTPeOX HOT0 MPOBEACHHS BIUIMBAIOTh psia (DaKTOPIB: LLIBUI-
KiCThb 3pOCTaHHSl 0i3Hecy, 3MiHM B CTPYKTYypi KOMMaHii, 3MiHa icCHyr4ux Oi3Hec-
MpolieciB a0 BUHMKHEHSI HOBHUX, 4YacToTa BIpoBamkeHHs HoBux IT, cmoci6é mim-
TPUMKM Ta 4acTOTa 3MiH iCHYIOUMX iH(OpMalliiiHUX CUCTEeM, 3MiHa BJIACHMKA KOMIIa-
Hii, 3MiHa OOJIIKOBOI MOJITUKM TOIIO.

O4yeBUIHO, 110 B yMOBaX BUCOKOI JUHAMiKM Cy4aCHOTO Oi3HEC-CepeoBHUILIa, Mepe-
JIiYeHi (paKTOpU Ta Psif iHILMX MalOTh MiClie JOCUTh YacTo. ToMy MpoBeNeHHS peryJsip-
Horo IT-aymuTy mo3BoJisie He JIMIlle ONTUMI3yBaTH iHBecTHiii Kommanii B IT, a i1 mocry-
MOBO IMiABMIIYBAaTH piBeHb 3pistocTi IT-mporieciB i cructeMu Oi3HEC-TIPOLIECIB Y IILIOMY.

be3nepeuHo, cBiToBa (piHaHCOBa Kpu3a CYTTEBO BIUIMHYyJa Ha po3BUTOK IT-
iHAyCTpil i 3aBHayia iii 3HaYHUX 30UTKIiB (Xoua 3Ae0iblIOro y BUIJISAI HETOOTpHUMa-
HUX NpUOYTKiB). OmHAK BOHU OyayTh HE TAKMMMU 3HAYHMMU, SIKILIO MOPIBHSTH iX i3
30MTKaMU Ta HACHigKaMU KPU3M JUISl PEITH Taly3eid, 30KpeMa TaKuXx, sIK:

— ¢iHaHcu (psa OaHKIB MO BCbOMY CBITY, BKJIIOYAIOUM KiJibKa HalliOHAJIbHUX
(Hanpuxuian, Himeuunnu, Icnanaii), 30aHKpOTYBaIn);

— cTpaxyBaHH: (AIG — Haii0inblla y CBITI cTpaxoBa Ipyla Oyja BpsITOBaHa Bif
0aHKpPYTCTBAa BUKYINOM KOHTPOJBLHOTO MakeTy ii akiiit ypsamom CIITA);

— OyHiBHUUTBO (0€3J1iU «3aMOPOXEHUX» OyIiBeJIbHUX 00’€KTIB 1O BChOMY CBiTY,
6e31iuy 30aHKPYTLIMX OydiBeJbHUX KOMIIaHiii);

— mammHoOynyBaHHs («deTpolitchka Tpiiikas: Ford, Chrysler, General Motors —
HaAMWITOTYXXHIIlli CBITOBI MalIMHOOYAiBHI TiraHTW Ha MeXi OaHKPYTCTBa Oy BPsITOBa-
Hi IepXXaBHUMU KpeIUTaMM 3 BUKYIIOM B AE€p>KaBHY BJIACHICTb 3HAYHOTO MAaKeTy iX-
HiX aKii);

— 0OisHec-KoHcanTuHr («Benumka uetBipka»: Ernst&Young, PwC, Deloitte,
KPMG ckopotuiu repcoHal y BCiX ¢Boix odicax Oinbiie Hixx Ha 30%).

Haromictb B IT-iHAyCcTpii >koaHAa 3 BilOMUX KOMIIaHiii He 30aHKpOTyBaja i Ha-
BiTh He OMMHUJIACH HA MexXi baHKpyTcTBa. Microsoft, Intel, Apple, IBM, AMD, HP —
BCi LIi KOMITaHII I Yac KpU3M 3apOOMJIM MEHIEe Irpolleil HixK O4iKyBaJu, IIpoOTe 3a-
JIMIIWJIUCH BIIEBHEHUMM JlilepaMu Tajy3i i 6e3 nep>kaBHUX IOTalliii Ta iHTepBEeHIIilA.

OueBuaHo, o IT-iHaycTpis mocTpaxkaaiaa Bil HACiAKiB CBiTOBOiI (piHaHCOBOI
KpM3U HaWMEHIIIe 3 Ti€l MpUYMHU, 110 OCHOBHI aKTMBM, MOKJAJAeHi B OCHOBY IIpO-
JIYKTiB, $IKi BOHA CTBOPIOE, € iHTEJIEKTyaJbHUMU, a He MarepiaibHuMu. Came B Oik
OCTaHHIX 3MiHIOE aKlLEHT LIHHOCTEI ernoxa, B SIKii MU HMHi XXWBEMO — «€IloXa iH-
dopmalii».

CnucoK BUKOPHCTAHOI JliTepaTypu

1. T'opina H. M3amMeHeHne cTpyKTyphsl pacxomnoB Ha T B HOBBIX 9KOHOMMYECKUX
ycnosugx — Gartner. — 2009. — 13 c.

2. JIenos €. IDC cuutaer, yto B 2010 roay pacxonsl Ha T B Mupe yBeanyarcst
no cpaBHeHuo ¢ 2009 rogom // http://waraportal.ru/idc-schitaet-chto-v-2010-godu-
rasxody-na-it-v-mire-uvelichatsya-po-sravneniyu-s-2009-godom/

3. VabsHoB 1. Gartner: pacxonbl Ha WH(popMalMoHHbIe TexHoJioruu B 2008 romy
MpeBbICIT 3 TpUJUIMOHA mosutapoB // http://it.tut.by/news/95945.html

4. MMnaxtuHa C. PeiHOK uH(MOpMaUMOHHBIX TexHosorui 2007—2008: uudpsl,
TEeHACHIIUU, TIPOTHO3HI // http://www.compress.ru/article.aspx?id=18522&iid=858




ISSN 2074-5370. Broaerens Mixnapoanoro HoGeniBcbkoro ekonomiunoro gopymy. 2010. Ne 1 (3). Tom 2

5. // http://www.cybersecurity.ru/hard/25810.html

6. // http://www.klubok.net/article268.html

7. // http://itua.info/news/analytics/24815.html

8. // http://itconsulting.incom.ua/index.php?option=com_ content&task=view&i
d=372314&Itemid=156

9. // http://www.cnews.ru/news/top/index.shtm1?2009/07/09/353462

10. // http://www.bamstick.pp.ua/buhgalterskie-uslugi-3/it-rinok-peregruzhaetsya-
v-razvivayushchiesya-strani-13.html

11. // http://itua.info/news/analytics/ 24280.html

12. // http://itworldnews.ru/2008/02/18/internet/forrester-otkorrektirovala-
prognoz-mirovyx-investicij-v-it/

13. // http://www.cybersecurity.ru/consulting/73143.html

14. // http://www.cybersecurity.ru/hard/62267.html

15. // http://www.cybersecurity.ru/hard/86224.html

16. Cenos O. « Kommenrtapuu skcreproB B CMMU: Dsomouust UT-aynura //

http://www.ec-group.ru/press/press/detail.php?1D=696

Haditiwao do pedaxyii 2.02.2010.

331




